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A Message from the President

Dear VAMPI Member:

Virginia B”efs_ p-2 I still cannot believe that it is already time to begin another new year for VAMPI! With a newly appointed
CMP Information p.2 Board of Directors we are all ready to officially being our 2010-2011 year! While the looming economy
VAMPI Stars p.3 continues to be a daily challenge | feel confident that our chapter will remain united for both our individual
Member News p. 3 needs and the industry at large.
Monthly Meeting Briefs p. 4 . ) .
_ | am honored to address each of you today as President of this amazing chapter. My
(il ~enliies 0.8 hope is that the year ahead will be full of success and benefit to all of our members. We
MPI News p. 6 have an amazing chapter filled with tremendously talented individuals. | feel confident
CMP Quiz p. 7 that by working together we will continue to raise the bar within our industry. Moving
into this year we will continue our focus of collaborating with each other. By connecting
with fellow industry professionals we can all learn new ways to improve both our
professional and personal lives through education, networking and life-long friendships. Kristy Archer Geiger,
CMM, CMP
With all of this collaboration we need each of you! Your chapter is managed by a great group of individuals
serving on the Board of Directors. However, | encourage each of you to determine how you can personally
NW?Z’TI MS assist with these efforts in the year ahead. If you are not currently involved in a committee | encourage you

to take a look at our available positions. Outside of committees there are multiple opportunities with social
media communication, membership initiatives, sponsorship partnerships, community outreach and beyond.
All of these pieces are just as vital as the others. We are the chapter that we have become due to all of
these pieces coming together as a team. My hope is that if you have additional time, talents or insights
P A C that you will share them with us. | am here to ensure that our chapter continues on the great path that was
started years ago. While the faces, names and even job affiliations have changed we all bring a value that
EVENT MANAGEMENT cannot be missed. Please know that | am always available to assist you at any time. Whether we are
doing things well, needing some improvement or you have suggestions for future projects | encourage
those insights. Remember, if | am not aware of your feedback | cannot use it to continue on our path
forward.

I would like to now thank everyone who was present at the Annual June Awards Luncheon. This includes
those who assisted with the planning of the event, the educational programming offered, the awards
ceremony, the award winners and everyone in attendance supporting their chapter and this industry. All of
these components together have brought us to where we are today. We are an amazing team that truly
continues to energize this industry with our dedication and contagious personalities. A special thank you to
STONEWALL ]ACKSON the Hilton Richmond Hotel & Spa at Short Pump and their staff for hosting such a wonderful celebration.
HOTEL & CONFERENCE CENTER

VA

The year ahead will certainly continue to keep us on our toes with new challenges and rewards. However,
collectively | feel confident that we will be able to achieve everything we need due to the dedication of our
members. Each of you are exactly why | am here today so proudly serving as your President.

Best,
-Kristy
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July 22, 2010 . . . -
Join friends and colleagues at the annual Virginia
50 TED o Chapter of Meeting Professionals International Annual
TheaErer Education Conference. This year’s conference is being
August 11 - 13, 2010 hosted at the Boars Head Inn in Charlottesville Virginia.
Featuring:

The Boar’s Head Inn

e Back of the House tour of the Boar’s Head Inn
e Bowling at Kegler Lanes

The Berkeley Hotel e Lessons on Laughter, Etiquette and Success
e Exploring the world of Thomas Jefferson

September 16, 2010

October 8, 2010
It's not too late to reqister — Click Here!

Crowne Plaza Richmond Downtown



http://www.vampiweb.org/index.php?src=events&srctype=detail&category=Chapter Education Events&refno=80
https://guest.cvent.com/EVENTS/Register/IdentityConfirmation.aspx?e=17bc4554-9dd3-4b7e-8e65-2ef2c31b7101
http://asoft144.securesites.net/secure/vampi/clientuploads/newsletter/Advertisements/NNadjan09.pdf
http://www.pacevent.com/
http://www.mpiweb.org/Home.aspx
http://asoft144.securesites.net/secure/vampi/clientuploads/newsletter/Advertisements/Stonewalladjan09.pdf
http://www.pinehurst.com/conference-meeting-facilities.php
http://www.boarsheadinn.com/
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The mission of the Virginia Chapter of
Meeting Professionals International
(VAMPI) is to be the pivotal force in
providing meeting planners and
suppliers superior educational,
networking, and leadership
development opportunities while
establishing and implementing our
business plan to ensure membership
growth, retention, and future
development of the Chapter and its
leadership.

Kristy Archer Geiger, CMM, CMP
The College of William and Mary

Stacy Harvey, CMP, CMM
Virginia Tech
Hampton Roads Center

Jim “JB” Bostic
Choice Entertainment

Maggie Kohne
Powell Kohne Associates, LLC

Patricia Easley
Norfolk Waterside Marriott

Laurie Vest
The Williamsburg
Hospitality House

Linda Worthington
Richmond Metropolitan CVB

Ariel Wallingsford Cole
Chesapeake Marriott

Mike White
Doubletree Hotel Richmond Downtown

Kelly White
Hilton Garden Inn Suffolk

Artonda Hawkes, CMP
Virginia Housing
Development Authority

Stephen Scarborough
The Westin Arlington Gateway

ROWNE PLAZA

RICHMOND DOWNTOWN

VIRGINIA BEACH RESORT HOTEL

G Comference Center

W THE WILLIAMSBURG
HOSPITALITY HOUSE

Virginia Briefs

Virginia Beach Home to Nation's First LEED-EB Gold Convention Center
May 05, 2010

The U.S. Green Building Council has awarded LEED for Existing Buildings (LEED-EB) Gold status to the Virginia Beach Convention
Center in Virginia Beach, Va., which is the country's first convention center—and the State of Virginia's largest building—to achieve
that level of certification, the Virginia Beach Convention & Visitors Bureau announced this week.

"The Virginia Beach Convention Center staff has set a great example for other buildings within the industry and the resort area by
working as a team to efficiently perform and operate to LEED standards," Virginia Beach CVB Director James B. Ricketts said in a
statement. "We pride ourselves on being innovative and forward-thinking, and by protecting our environment we can look ahead to a
sustainable and clean future."

Opened in 2007, the Virginia Beach Convention Center—which totals over 515,000 square feet—owes its LEED-EB Gold rating to
several unique features and programs. In addition to recycling, water conservation and energy efficiency, for instance, the convention
center offers ergonomics training for staff; an Environmental Communication Program, which includes an environmental awareness
presentation that's projected onto a 360-foot video wall; and an Energy Management Outreach project.

While most facilities hire a consultant to guide them through the LEED certification process, the Virginia Beach Convention Center
handled it in house under the direction of its business manager, Lori Herrick, who earned the LEED Accredited Professional
designation so that she could facilitate the rating of the facility with the various LEED systems.

"We are tremendously proud of this achievement," said Virginia Beach Convention Center General Manager Courtney Dyer. "This
certification is a clear sign of our commitment to the environment and our staff worked hard as a team to get us there. By conserving
energy and reducing our costs, we are better able to serve our community and meeting planners."

For more information about the Virginia Beach Convention Center's green initiatives and achievements, visit
www.vbconventioncenter.com/green.

Hospitality Sales & Marketing Association International Comes to Hampton Roads

In March, the Hospitality Sales & Marketing Association International (HSMAI) formed a new chapter in Hampton Roads. The HSMAI
chapter is an educational resource for area professionals, providing hospitality marketing best practices, strategies to strengthen
sales and networking opportunities with local and international experts.

The Hampton Roads Chapter of HSMAI has named its 2010 Officers, which
includes:

. President — Michael Garrow, Kingsmill Resort

. VP of Programs — Joe Takach, The Meridian Group

. VP of Membership — Kelly White, Hilton Garden Inn

. Secretary / Treasurer — Steven Herron, Hyperdisk Marketing

. VP of Events — Sandee Swearingen, TravelCLICK

. VP of Communications — Madigan Pratt, Madigan Pratt & Associates
. VP of Hospitality — Jennifer Meads, Courtyard Marriott

. Managing Director — Tim Thomas, Covenant Meetings

. Sponsorship Director — Mark McCullough, Orbitz

Anyone involved in hospitality marketing, including hotels, resorts, attractions,
visitor's bureaus and agencies are invited to learn more about HSMAI. For
more information, connect with HSMAI Hampton Roads on LinkedIn or call
Kelly White, VP of Memberships, at (757) 774-9079.

CMP Information

Certification and Using the MPI CEU Tool Information Session!!!!
Good luck to VAMPI members who are sitting for the July 24, 2010 Exam.

If you are interested in joining the ranks of Certified Meeting Professionals please contact Stacy L. Harvey, CMP, CMM at
harveysl@vt.edu or (757) 363-3930, extension 302

An online CMP and CMM Certification webinar information session is being held on August 5, 2010 at 10:00AM. This
session will also cover how to use the online MPI CEU tracking tool. GREAT for those who need to recertify or just
want to keep track of their education sessions. To attend, please email harveysl@vt.edu for log in information.

Deadlines for 2011 First Quarter Exam:

Application Deadline

Exam Registration Deadline
Examination

Locations:

August 10, 2010

October 20, 2010

January 8, 2011

Atlanta, GA

Boston, MA

Chicago Metro Area

Dallas, TX

Denver, CO

Houston, TX
Johannesburg, South Africa
Las Vegas, NV*

New York Metro Area
Orange County, CA
Orlando, FL

Ottawa, Canada

San Francisco, CA
Washington DC Metro Area
*PCMA’s Annual Meeting

www.vampiweb.org
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Member News

Congratulations! Ariel Wallingsford, Chesapeake Marriott, married Joey Cole on May 15, 2010 at the Briar Patch Bed and
Breakfast Inn, Middleburg VA. Ariel Cole is VAMPI’s incoming Director of Monthly Meetings.

New Members: Please welcome the following new members who have joined VAMPI recently: June, 2010 — Bob David, Bob
David Live, Inc.; Cynthia Fisher, Dakota County Technical College; Patricia Overland, Las Vegas Meetings by Harrah’s
Entertainment; Jacinthe Pare, BCF; Camisha Williams, Hilton Garden Inn Richmond Downtown. May, 2010 — Brenda
Sullivan, Dakota County Technical College; April, 2010 — Megan Copeland, Richmond Raceway Complex, Michelle Lotts,
Colonial Williamsburg Resorts, Cindy Moore, CMP, The Sanderling Resort and Spa, Mark White, Wintergreen Resort.

Renewed Members: June, 2010 — Sandy Batchelor, HelmsBriscoe, 10 years; Rosie Bugarin, Meeting Strategies Int'l., 7
years; Amy Chandler, Ferguson Enterprises, 11 years; Jacqueline Chutter, Virginia Escape, Ltd., 18 years; Scott Cook,
Genworth Financial, 4 years; Stacy Harvey, CMP, CMM, Virginia Tech, 3 years; Holly Marshall, CMP, The Cultural Arts
Center at Glen Allen, 6 years; Cynthia Moore, CMP, Virginia Historical Society, 6 years; Cliff Myers, CMP, Virginia Beach
CVB, 9 years; Jennifer Robbins, The Westin Richmond, 1 year; Stephen Scarborough, The Westin Arlington Gateway, 8
years; Sandee Swearingen, Travelclick, 19 years; Pearl Walden Thomas, Rubies & Pearls LLC, 2 years. May, 2010 —
Wendy Baldwin, CMP, Boar’s Head Inn, 8 years; Jennifer Blair, VA Beach Resort Hotel & Conference Center, 1 year; Terri
Chamblee, Chesapeake Marriott, 2 years; Linne Dilorio, CMP, Greater Richmond Convention Center, 3 years; Lesa Faris,
CMP, The Coulter Companies, 2 years; Valerie Hansford, CMP, National Center for State Courts, 4 years; Zhen
Korolchuck, CMP, CFA Institute, 5 years; Carla Reissner, CMP, Capital One, 5 years; Patricia Swain, State Farm, 2 years;
Tina Swan, Spirit of Norfolk, 4 years; Abby Tammen, CMP, NACAS, 11 years; Scott Warren, VA Beach Convention Center,
1 year; Megan Williams, CMP, VA Sheriffs’ Association, Inc., 9 years. April, 2010 — Corbin Ailer, CMP, CFA Institute, 1 year;
Brenda Bedwell, Hilton VA Beach Oceanfront, 2 years; Polly Bradsher, Great Wolf Lodge, 2 years; Ann Buhl, CMP,
Federal Reserve Bank of Richmond, 2 years; Lori Darling, Hilton Conference Center & Spa at Short Pump, 1 year; Patricia
Easley, Norfolk Waterside Marriott, 2 years; Susan Elam, Embassy Suites Hotel Richmond, 6 years; Lacy Gibson, Hampton
CVB, 5 years; Sallie Grant-DiVenuti, CMP, CEM, FCDME, CDME, Hampton CVB, 5 years; Dominique Hubbard, 2 years;
Melanie Lambrecht, Consumer Electronics Association, 1 year; Bridget Light, McGuire Woods, 3 years; Kimberly
McDonald, BBJ Linen, 6 years; Don Meador, CHS, Crown Plaza VA Beach, 1 year; Christi Ruddy, CMP, Covington
Meeting Management, 20 years; Kerri Vogel, CMP, GTSI Corp, 3 years; Susan Walski, Spring Hill Suite/Residence Inn, 5
years.

Transferring Members: June, 2010 — Lisa MacArthur, The Cavalier Hotel. May, 2010 — Maria Rivera, Alliance Service
Network. April, 2010 — Lettaryl Bass, BlueJay Event Coordinating LLC.

Congratulations to our members receiving awards at the
Annual Awards Luncheon in June at the Hilton Short Pump
Hotel and Spa!

Lifetime Achievement Award
Stephen Scarborough
The Westin Arlington Gateway Hotel

Planner of the Year
Robin B. Powell
VA/MD/DE Association of Electric Cooperatives

Chapter Manager of the Year
Maggie Kohne
Powell Kohne Associates, LLC

Host Facility of the Year
Colonial Williamsburg Hotels
The Williamsburg Lodge

The Cecil Bailey, CMP Mentor Award
Patricia Easley
Norfolk Waterside Marriott

Supplier of the Year
Maggie Kohne
Powell Kohne Associates, LLC

Committee of the Year
Membership Committee

Rising Star Award

Brenda Bedwell

Hilton Virginia Beach Oceanfront
Most Creative Host

Journalism Award Omni Richmond Hotel

Heather Lyons

Reckitt Benckiser Pharmaceuticals, Inc. Educational Program of the Year

“Social Networking — Tech Topics”

Jim Spellos, CMP

September, 2009

New Member of the Year
Michael Martucci
American Furniture Rentals Event Furnishings

Torchlight Award

Jack Stinnett
Crowne Plaza Richmond Downtown

VAMPI Star Volunteers of the Month

May 2010
Abby Tammen, CMP, NACAS

Become a Sponsor!

A variety of sponsorships are available for
the 2010-2011 year, including Website
Advertising, Newsletter Advertising and
more! Visit VAMPI's Sponsorship

Marketplace.

June 2010
Patricia Easley, Marriott Norfolk Waterside

An online CMP and CMM Certification webinar information session is being held
on August 5, 2010 at 10:00AM. This session will also cover how to use the online
MPI CEU tracking tool. GREAT for those who need to recertify or just want to
keep track of their education sessions. To attend, please email harveysl@vt.edu
for log in information.

www.vampiweb.org

20 Years

Cecil Bailey, CMP
Meeting Needs Unlimited

Christi Ruddy, CMP
Covington Meeting Management

Tim Thomas
Covenant Meetings & Events

10 Years
Tracey Floridia, CMP
VA Association of Realtors

Laura Hurtt
AMF Bowling

5 Years
Sandy Batchelor
HelmsBriscoe

Joan Doxey
State Farm Insurance

Lacy Gibson
Hampton CVB

Sallie Grant-DiVenuti
Hampton CVB

Natalie Hall
VA Auto Dealers Association

Allison Hannah
Richmond Metro CVB

Zhen Korolchuck
CFA Institute

Cotton Markert
The Incentive Group

Kate Murer, CMP
Kingsmill Resort

Caron Paniccia
US Court of Appeals

Shannon Pappas
Capital One

Carla Reissner
Capital One

Tim Stacer, CMP
Kingsmill Resort

B.J. Taylor
Taylor & Associates

Colleen Trotter
Omni Charlottesville

Susan WalskKi
Spring Hill Suites/Residence Inn

Caroline Winters
CFA Institute

Jeannie Wolf, CMP
Event Elements
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Have a talent or
interest that could
help the chapter?
Complete the online
committee interest
form.

Visit the VAMPI online
career center to view
jobs, post openings and
post resumes. This new
feature is one of VAMPI's
services to its members.

Held once a
month. For information,

contact Christi Ruddy
CMP

. Held once a
month. For information,
contact Jeannie Wolf
CMP

June Monthly Meeting

The June, 2010 monthly
meeting was hosted by
Hilton Richmond Hotel &
Spa at Short Pump.

Guest speaker Don
Blohowiak presented a
lecture entitled “Lead
Others to Greatness.”

To get in touch with Don,
contact Maggie Kohne
with Powell Kohne and
Associates LLC at (703)
278-8058.

May Monthly Meeting

The May, 2010 monthly
meeting was hosted by
the Marriott Richmond
Hotel.

Karen E. Purves, M.A.
presented “Top 36 Tips &
Tricks to Get an Email
Reply.”

“]’m With the Band”

Booking Entertainment With Confidence
By: Heather Lyons

The Richmond Breakfast Forum on June 22, 2010, offered Planners and Suppliers a solid introduction to finding the right
entertainment for their events. Booking entertainment for any event can be a risky venture. While there’s no guarantee of success,
with proper vetting you’ll have a strong likelihood. Bill Gilliam, of Choice Entertainment (www.choiceentertainment.com), explained to
attendees important aspects of hiring a good act.

In this high-tech era we as Planners often rely on the powers of the internet to do our research. Always a good place to start, but as
Bill stresses, “Communication is Key”. If you find a band or speaker on the internet, don’t stop there. If you're interested in them, call
them. Put them through the interview process. Make sure they understand what you’re looking for. As with filling any position, get
references. If they’re a reputable act, they won’t have any problem supplying you with the information you request.

Start with the most obvious question: “What’s your rate?” Consider your budget, but when comparing different acts, don’t be put
off by a higher rate versus a lower one. “There are several variables in how a band decides their rate,” explains Bill.

Factored in is the demand. Are they exciting, unique? Booked through next May? The higher demand for the act, the higher the
cost. Another influence is the number of people involved in the act — a solo guitarist may cost less than a 7 member rock-n-roll band.

The quality of an act is important. Request a demo of their work to decide if you like the way they sound. Talk with the members.
Are they easy to work with? The band should be concerned with the success of your event. They should take time to get to know
what the Client wants to hear and hopes to get out of the event, and then work to make the event flow as well as it can. “The
Professional ‘gets’ the Client,” Bill states.

Other issues that you’ll want to make sure to cover:

1. What size stage do you need? The venue itself may impact the feasibility — discuss with the band what is ideal versus what’s
really necessary.

2. How much power do you require? If the power supply is insufficient, this will definitely impact the value your Act brings to the
event. Make sure to get it right.

3. Insurance — Does the Performer carry liability insurance (e.g., if their equipment is damaged in a rain / lightening storm). Some
venues require it, and common sense dictates that you should too.

4. Does the Band have a sound system? They should, but depending on the size of the crowd may need extra coverage. This is
an issue you can resolve between the Band and the Venue — but note that it may increase your costs.

5. Does the Band bring its own lighting? Not all of them do. Key pieces may. If the rest of the room is lit for the event, this may
not be a factor. Decide the overall look of the event and go from there.

6. Does your Client want to be able to speak to the Audience during the Event? Do not assume that they can use the Band’s
equipment (microphone, sound system). Clarify these things as much as possible before contracting the band — with the Client, the
Venue and the Band so that everyone is aware of expectations and is prepared.

Once you've decided on the Band, you'll get the contract. We're all accustomed to reviewing contracts, they’re fairly standard.
Separate from the contract but still legally binding is the Rider. Riders will vary in complexity — the better / more polished the act, the
more detailed the rider. It should include information such as stage and other technical requirements and amenities for the band.

The onus for compliance is on the Client, so make sure to read the Rider thoroughly - any missed items could result in a lesser ROI
or increased costs. There may also be negotiating points; determine whether requests are realistic or necessary (e.g., Van Halens’
request for M&Ms — but no brown ones — to be placed in their dressing room). There may be a buy-out involved — if a Band is
requesting overnight accommodations at a 5 star hotel for their entourage, consider offering a higher rate in exchange for letting them
worry about the hassle of coordinating.

Other items to consider:

e Outdoor Event Rider — another, separate rider, to detail what the act is or isn’t responsible for should weather conditions
preclude their outdoor performance. A DJ might be able to quickly reset inside. A full band would set up only once — so keep an eye
on the forecast to determine where the event will be held. If you choose to hold it outside even with a 75% chance of rain, be
prepared to lose your act for the evening once the first raindrop hits.

e Alcohol — If you expressly prohibit alcohol consumption by the Band Members, then you must put it in writing. If you don’t they
are not bound to commit to your request.

e Brokers — As with all aspects of event planning, if you're unsure, turn to the expert. Brokers have thousands of acts in their
repertoires. They already know the quality of the acts being considered. They know what terms are realistic — from pricing to the
‘extras’ in the Rider. If your event is out-of-town, the broker there will know which acts to consider and which not to.

Entertainment at an event should be fun. Planning it, while a challenging endeavor, should be fun too. These tips — which apply to
DJ, Musical, Dance and Speaker entertainment — should help make it successful as well.

The Richmond Breakfast Forum wishes to thank Bill Gilliam, owner of Choice Entertainment, for sharing this information; and to
thank Wyndham Virginia Crossings Hotel & Conference Center for hosting this month’s Forum.

A Tuscan Sunset in Chesapeake
By: Ariel Cole

The wine was flowing, the cheese was delicious and the auction items were hot!

It was a pleasure for us at Marriott Chesapeake to host the Annual Spring Auction on April 8, 2010. The evening started off with
drinks and mingling as guests were sizing up the fantastic items up for bid. Everything from a Titleist golf bag to a weekend getaway
to Mandalay Bay! There was something for everyone.

As people circled the auction tables, carefully contemplating where to place their bids, they were interrupted by a Tuscan aroma as
the Chef unveiled a menu of fresh calamari salad, cheese displays, fresh bruchetta, slow roasted pork with garlic and rosemary and a
pasta station with tortellini and beef broth. It didn’t take long for the plates and tables to fill up.

As | walked around the room | overheard great conversations over delicious food. There were tables of planners and suppliers
talking about industry trends, and other tables of friends just catching up and talking about summer plans.

It was not too long, however, before it was back to the business of bidding. As the time ticked, guests circled their favorite items like
sharks ready to attack anyone who tried to out-bid them in the final seconds.

As the winners were being recorded, it was time to announce the winner of the prize package — An Evening with Carrie Underwood!
This package included dinner for two in downtown Richmond, two tickets to the Carrie Underwood concert on Tuesday, April 27,
2010 and an overnight stay at The Berkeley Hotel that evening. And the lucky winner was.... Kathryn McDonald!

All'in all it was a lovely evening with friends, good food and great auction items! It seemed as though the majority of guests left with
that one item they had their eyes on all night.

We look forward to the next event here in Chesapeake!

www.vampiweb.org 4
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Industry Headlines

Gulf Oil Spill Threatens Special Event Business

Jun 16, 2010 8:33 AM, By Lisa Hurley

The April 20 oil rig explosion in the Gulf of Mexico is not only spoiling local special events but shaking the confidence of event professionals miles away from
threatened beaches.

Miramar Beach, Fla.-based Yours Truly Weddings usually handles more than 300 weddings a year on local beaches, says founder Christie Sachse. But,
"We're off about 75 percent since the spill," she says, a slide that began the second week in May. "My business doubles every year, so | am out a lot of sales
right now." She is now working with the claims office at BP, the oil company operating the rig, to arrange compensation.

FEAR FOR THE FUTURE

The only business lost so far by Event Rental, with operations in Gretna and Lafayette, La., is the Grand Isle [La.] Tarpon Rodeo, a festival traditionally held
the last weekend in July but canceled this year because of the spill. However, notes Event Rental head G. Richard Young, the real threat lies ahead.

"It's really more of the long-term effects that our industry is hunkering down for," Young explains. "Our tourism is still suffering from convention cancellations
from Katrina [in 2005]. Now this will be just one more hit on our overall economic landscape. Louisiana, Mississippi and Florida will have a long-term stigma to
overcome regarding the viability of the beaches as a vacation or wedding destination."

Even though New Orleans is 100 miles inland from the Gulf, the city is battling the "ubiquitous perception held by some planners and visitors of being close to
the Gulf," notes Bonnie B. Boyd, CMP, head of New Orleans DMC BBC Destination Management. She is fighting to get the word out that in New Orleans,
"Fresh Louisiana seafood is still being served in our favorite restaurants, the jazz is still playing, and the streetcars are still rolling."

CASHING IN ON CLEANUP
In a spot of good news, some local caterers and event rental companies have picked by business by servicing cleanup crews.

Port City Rentals, based in Mobile, Ala., has lost 5 percent of the weddings it had booked this summer, notes Ginny McElhaney-Simmons, the company's
wedding and event planner. And those cancellations came "largely because of the smell" of the oil in spots such as Dauphin Island, Ala., even before the oil
washed onshore, she says. The majority of cancellations have been out-of-town brides who moved their weddings back home, McElhaney-Simmons says,
losing their deposits with her company as well as with caterers, florists and the like.

Her company has replaced the lost weddings with work for BP and others involved in the cleanup. "This business has actually offset the loss of the cancelled
weddings and produced more revenue since their rental agreements are for long and indefinite terms," McElhaney-Simmons notes."l know many caterers
who are also being kept extremely busy with the companies by supplying their meals. We are thankful they are at least keeping their business local."

Event Rental and its sister company, Event Restroom, are reinventing themselves to serve the emergency logistics environment, Young notes. "We both got
our feet wet with this sort of catastrophe two years ago with an oil spill in the Mississippi River, and it was good training," he says. "We have been involved in
the base camp construction since days after the rig explosion. We are in the midst of completing a very large, 1,000-plus-man camp in Boothville [La.] that
was recently covered on CNN. In the short term, business like this will help our companies remain successfully intact just as many commercial boaters are
working in the cleanup efforts."

The aftermath of the oil spill has had an ironic twist for Young: The government's moratorium on drilling since the spill is threatening his Lafayette operation.
"This is a city that centers on the oil industry," he says, "and the overall feeling on the moratorium on drilling is creating a sense of panic."

U.S. Green Building Council to Win RISE Award from MPI

Jul 1, 2010 3:57 PM, By Dave Kovaleski

On July 24, at the World Education Congress in Vancouver, British Columbia, Meeting Professionals International will honor the U.S. Green Building Council
with a RISE Award for Organizational Achievement.

Like the Obama for America campaign, which received the inaugural RISE award in this category in 2009 for its “unprecedented ability to utilize meetings and
events to accomplish change,” Washington, D.C.—based USGBC is breaking ground with its conferences. In addition to using meetings to educate the
hospitality and building industry on green design and construction standards, its annual event, the Greenbuild International Conference and Expo is setting
new standards for a green exhibition industry.

As vice president of conferences and events at USGBC, Kimberly Lewis manages the direction of Greenbuild, a meeting that MPI describes as “one of the
most impressive in the entire meetings industry because it is an event that shapes the direction of an entire movement [and] ... creates a lasting legacy in the
cities it visits.” For Greenbuild’s November 2010 conference in Chicago, Lewis and her team will be pushing even harder, with new minimum green standards
for its exhibitors, something unheard of in the meetings industry.

Mandatory Green Standards

Greenbuild has grown from about 4,000 attendees and 200 exhibitors in 2002 to more than 27,000 attendees and 1,800 exhibitors in 2009. It has been
honored as one of the greenest meetings in the country, and its dedication to the environment extends to every supplier and partner.

Greenbuild 2009, in Phoenix, was a great example, from the cleaning-services vendor that had employees dive into dumpsters to pull out recyclables that
didn’t belong, to the 33 tons of aluminum and plastic and 24 tons of cardboard that were recycled, to the chef who arranged for 41 percent of the food to be
locally grown, to the convention center staff that developed a new composting program that delivered 12.3 tons of food waste from the show to a local farm.

But perhaps the most radical thing about the 2009 conference was the announcement regarding the 2010 conference: minimum green standards for
exhibitors. While the convention centers and hotels USGBC works with must agree to green contract language, Lewis says exhibitors have never been held
to a standard. The Greenbuild Mandatory Exhibition Green Guidelines—standards that must be met if exhibitors want to be in the show—was a bold step, but
the long waiting list of exhibitors gave Lewis the leverage to push her vision through.

Shawna McKinley, project manager at MeetGreen, Portland, Ore., has not seen standards for exhibitors anywhere else. “It's quite revolutionary,” says
McKinley, whose company serves as a sustainable events consultant to Greenbuild.

The new standards go into effect this fall for the November 17-19 meeting in Chicago:

 Exhibitors must submit a report on the materials used in their booths.

« Signage must be created from sustainable elements (salvaged, recycled-content, or recyclable materials).

 Exhibitors must either eliminate print and promotional giveaways, limit the quantity of handouts to 5,000, or provide collateral made from sustainable
materials.

+ For shipping, exhibitors must do at least one of the following: avoid use of polystyrene; reuse padding material; consolidate shipments; use crates made
from sustainable material; purchase carbon offsets; or use a logistics partner that participates in the U.S. Environmental Protection Agency’s SmartWay
program or a similar program.

* Exhibits must use sustainable elements in exhibit flooring.

» To address indoor air quality, booths using new materials must use nontoxic paints, varnishes, and glues.

» Exhibits that use water must have a water reclamation process in place.

Companies that don’t meet the requirements (a percentage of booths will be audited) could be ineligible to exhibit the following year.
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Have you changed
jobs, been promoted,
gotten married? Let us
know so we can
update the
membership on your
big news! Send all
updates to
vampi@pacevent.com
so we can include it in
our next issue!

Anything you would like to
see added to the VAMPI

Voice?

Comments on the new
design?

If so, the Newsletter

Committee wants to hear
from you! Contact Carol

Gillam at ccqgill@wm.edu .

Convention Industry Council Appoints Leaders to APEX Council

7/8/2010 - The Convention Industry Council (CIC) has announced the appointment of a new Leadership Council to lead CIC's
APEX initiative. As part of this planned transition the previous governing body, known as the APEX Commission, was dissolved to
mark the completion of its work developing the vision and funding of the initial APEX best practices.

Launched in 2001, APEX promotes the development and adoption of best practices to create and enhance efficiencies,
effectiveness and professionalism throughout the meetings, conventions and exhibitions industry.

"CIC staff and several current and former commission members met late last year for a strategic planning session. Lead by then-
commission chair, Terri Breining and current chair Teri Tonioli, the group decided that a new leadership structure and strategic
focus was needed to lead APEX into the next stage of its life cycle,” said Karen Kotowski, CAE, CMP, CEO of the CIC.

This new focus required a redefinition of the purpose and makeup of the APEX body which could address the priorities of APEX in
the areas of adoption, communication outreach, and product development. Now called the APEX Leadership Council, the group is
chaired by Teri Tonioli, CMP, SVP of Strategic Account Management at Experient. The new Leadership Council held its first
meeting in June.

"The ALC's first meeting mapped the priorities for APEX going forward. The Council determined them to be completing and
launching of the APEX/ASTM Environmentally Sustainable Meeting Standards; enhancing the usability and accessibility of the
existing best practices; updating the existing best practices to support the Environmentally Sustainable Meeting Standards;
advocating for greater adoption of the Event Specification Guide by hotels and major customers; and providing greater support to
the education community," Kotowski continued.

The members of the APEX Leadership Council are: Victoria Ascione, CMP, CMM, Bacardi U.S.A., Inc.; Deborah Breitner, Rosen
College of Hospitality Management at the University of Central Florida; Dave Dvorak, Starwood Hotels; Maura Gast, Irving
Convention and Visitors Bureau; Scott Gillespie, Author, Gillespie's Guide to Travel+Procurement, Joyce Inderbitzin, CMP, Hilton
Hotels Corporation; Kimberly Meyer, Meeting Analytics; Doug McPhee, CMP, Experient; Bob Moore, Gaylord National Resort and
Convention Center; Kelly Peacy, CMP, Professional Convention Management Association; Janet Sperstad, CMP, Madison Area
Technical College, and Teri Tonioli, CMP, Experient.

MPI News

MPI Expands Career Connections Program for Unemployed Meeting Planners

June 21, 2010

To help meeting planners who are in transition, Meeting Professionals International (MPI) has expanded its MPI Career
Connections Program with new scholarships, enhanced live event career networking and expanded online resources, it announced
last week.

"There is no doubt that our industry is in recovery and the business forecast is increasingly positive,” MPI Chairwoman Ann Godi
said in a statement. "But the recession displaced many meeting professionals and also created re-skilling opportunities for others.
Sometimes it's just not enough to acknowledge there's a problem and offer words of encouragement. We felt compelled as an
organization to help our unemployed members stay connected to opportunities and content that can advance their careers."

MPI's newest Career Connections addition is a scholarship program to help send unemployed MPI members to a career fair at its
World Education Congress (WEC), July 23-27 in Vancouver. According to MPI, scholarship recipients will be able to participate in
networking events, onsite interviews, a professional development educational track and more.

For those who can't attend WEC, MPI has announced that it also will expand its online career database by allowing HR
professionals to advertise open meetings industry positions at no cost, using a special discount code.

More than 10,000 job seekers have signed up for the Career Connections website, where posted jobs have been viewed more
than 80,000 times this year to date, according to MPI.

For more information, visit www.mpiweb.org/careers.

Free On-site Meeting Help Available!

Students in our Meetings and Conventions Management class are available to provide on-site assistance with your meeting,
conference, convention, trade show, or special event during September — November 2010. This is a required, graded
laboratory assignment for the course. Students can work with you for 1 — 3 days without pay, but do need to receive room,
meals, and auto mileage reimbursement from Blacksburg, VA.

Contact:

Howard Feiertag, CMP, CHME, CHA

Department of Hospitality & Tourism Management
Pamplin College of Business at Virginia Tech
Blacksburg, VA 24061-0104

Email: howardf@vt.edu

Phone: 540.231.9459

Fax: 540-231-0117

www.vampiweb.org
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CMP Quiz - Production and Presentation Materials

1. Which of the following would rot be included as part of the Printing Material budget?
a. Onsite Registration Forms

b. Official Programs

c. Email Blasts

d. Evaluation Forms

2. When subscribers choose to receive email newsletters, this type of marketing is called?
a. Opt-In
b. Permission Marketing
c. Spam
d. Both A& B
e. None of the Above

3. An interdependence of all marketing activities with a common focus on the marketplace is defined as?
a. Marketing Plan
b. Integrated Marketing
c. Market Analysis
d. Market Segment

4, Marketing costs often range what percentage of total costs?
a. 0% to 10%
b. 10% to 20%
c. 20% to 30%
d. 30% to 40%

5. The focus of a promotion plan is?
a. To generate attendance at the meeting
b. To identify the target audience
c. To integrate marketing
d. None of the Above

6. Tips for using a website effectively include all but the following?
a. Utilize Registration Link from the Home Page
b. Make Navigation Easy
c. Update Information Regularly
d. All of the Above

7. Marketing Strategy defines how to?
a. Identify and segment your target audience
b. Integrate the components of the marketing program
c. Differentiate your event from the competition
d. All of the Above

8. The best and most productive source of mailing list is your own organization. Other sources can have an error factor of?
a. 10%
b. 20%
c. 30%
d. 40%
9. Some cost saving tips during the bidding process include?

a. Using paper stock readily available

b. Tailoring the finishing size of marketing piece
c. In-House Production

d. All of the Above

10. Which type of finishing is glued?
a. Perfect Bound
b. Spiral Bound
c. Saddle-Stiched
d. None of the Above

11. The most powerful marketing tool available to meeting professionals?
a. Direct Mail
b. Publicity & Press Relations
c. Advertising
d. Internet

12. The meetingds brand identity should be integrated with the website and i
a. Logo, ASP & Tagline
b. Logo, Hypertext & Tagline
c. Logo, Theme & Tagline
d. Logo, URL & Tagline

13. URL is?
a. Uniform Resource Locator
b. Uplink Registration Locator
¢. Uniform Registration License
d. None of the Above

14. Word of Mouth Marketing is often considered the best form of getting the message out. This is also called?
b. Permission Marketing
c. Segment Marketing
d. Viral Marketing
e. Integrated Marketing

15. The following is true when implementing cost-effective marketing strategies:
a. When conducting market research, distribute surveys & questionnaires by mail, instead of email or fax
b. Using one mailing list may increase the response rate
c. Order adequate quantities of marketing pieces during the main run
d. Use graphics on the cover of marketing pieces for identity branding

Click here for answers
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